2003 ENERGY STAR® Home Electronics Holiday Campaign

MARKETING LANGUAGE
Use the following sample messages to develop materials for the 2003 ENERGY STAR Home Electronics Holiday Campaign. Feel free to integrate complete sample copy and tailor with your contact information and promotional messages:

Describing the 2003 ENERGY STAR Home Electronics Holiday Campaign:

· The ENERGY STAR Home Electronics Holiday Campaign encourages all Americans to choose home electronics that have earned the ENERGY STAR and help preserve the environment for future generations.

· [Company name] is partnering with the US Environmental Protection Agency [this holiday season] to encourage consumers to give the gift of a cleaner environment by choosing home electronics that have earned the ENERGY STAR.

· The (2003) ENERGY STAR Home Electronics Holiday Campaign seeks to educate consumers about the benefits of choosing ENERGY STAR qualified home electronics, which are equipped with energy-saving technology.

· Look for the ENERGY STAR on all of the hottest products including the latest flat-screen TVs, DVD players, home audio and theater systems, CD burners/recorders, and cordless phones.

· Check out the ENERGY STAR Home Electronics Holiday Gift Guide to find great energy-saving gift ideas for everyone on your list. Go to www.energystar.gov and give the gift of the environment this holiday season.

Describing ENERGY STAR: 

· Products that earn the ENERGY STAR prevent greenhouse gas emissions [or protect the environment] by meeting strict energy efficiency guidelines set by the US Environmental Protection Agency (EPA) and the US Department of Energy (DOE).  That means less energy is generated by power plants, decreasing the amount of fossil fuels burned, which results in less air pollution.

· In addition to home electronics, more than 35 product categories feature the ENERGY STAR and the list of products continues to grow!  Visit www.energystar.gov or call 1-888-STAR-YES (1-888-782-7937) to learn more.

· When you choose a [product name] that has earned the ENERGY STAR, you can trust that it meets strict energy efficiency guidelines set by the US Environmental Protection Agency (EPA) and the US Department of Energy (DOE).  

· Choose [an] ENERGY STAR qualified [product name] to make a difference for the environment for future generations. 

General Facts and Copy:

· Home electronics products that have earned the ENERGY STAR have all the bells and whistles you are looking for in a fabulous gift, with the added feature of energy-saving technology to help protect the environment.

· Give ENERGY STAR qualified home electronics this holiday season. They use less energy and help preserve our environment for future generations.

· Give the gift of the environment this holiday season.

· Give next generation technology this holiday season.

· Home electronics that have earned the ENERGY STAR use less energy, which means you’re giving the gift of a cleaner environment for future generations. And that’s a gift you can feel good about.

· By 2015, consumer electronics and small appliances will be responsible for almost 50% of all household electricity use. If all Americans were to choose ENERGY STAR qualified home electronics, we could help to dramatically reduce this number.

· Choosing ENERGY STAR is a simple way to help make your home more energy-efficient.  SEQ CHAPTER \h \r 1In the average home, 75% of all electricity used to power home electronics is consumed while the products are turned off.  ENERGY STAR qualified home electronics products in the off position use up to 50% less energy than conventional equipment.

· Home electronics may be getting smaller, but the energy they use has a huge impact on our environment. In the U.S., the electricity consumed by home electronics while they are turned off equals the annual output of 12 power plants.
TVs, VCRs, DVDs, and Audio Equipment:

· When choosing new home electronics this year, don’t forget the most important feature of all—their environmental impact. An ENERGY STAR qualified TV and VCR can cut the average household's carbon dioxide emissions by 90 lbs per year.
· Americans spend $1 billion each year to power their TVs and VCRs when they are switched off. If everyone made a change to ENERGY STAR qualified models, we could reduce this number by half. 

· If half of all US households replaced their regular TV with an ENERGY STAR qualified model, the change would be like shutting down a power plant. [or:  it would eliminate the pollution produced by one power plant, save 2 billion kWh per year, save 1.5 billion dollars per year]

· Choose home electronics products that make the best use of your energy dollars. Each year, Americans spend more money to power home audio and DVD products when turned off than when actually in use. ENERGY STAR qualified home electronics products in the off position use up to 50% less energy than conventional equipment.
Phones:

· A must-have for everyone on your list: ENERGY STAR qualified cordless phones, answering machines and combination units. ENERGY STAR qualified models use 1/3 of the power that conventional models use.
eCycling:

· Old electronics are a fast growing portion of America's waste. They can present an environmental hazard if they are disposed of improperly. With an average of four pounds of lead in many older TV picture tubes, along with other potentially hazardous materials, electronics call for special handling at the end of their lives.

· Plug-in to eCYCLING: a program to encourage reuse or recycling of old or unwanted electronics. It’s smart, good for the environment, and you can do it! Go to www.plugintorecycling.org to learn more. 

